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Approx over 17M
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Nationally:

From about 25% o
almost 50% own a
mobile phone

Nationally:

Less than 20% have
no access from 46%

Nairobi:
From about 64% o
80% own a mobile
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Formal: Use of bank, Post
bank or insurance product

Formal Other: Do not use
formal product, but uses
services from non-bank
financial institution such as
SACCOs and MFls.

Informal: Do not use any
formal/formal other
products but use informall
financial services such as
ASCAs, RoSCAs and
groups/Individuals other
than family/friends

Excluded: Use no
formal/formal other or
informal financial services
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Aug/Sept 2009:
approach10,000
agents, 7 million
subscribers

Source IDA
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. Though not broadly
SERVICES o spoken, an MM account
Buy airtime 417 does substitute a bank
account

Save money 26.3

Store money before travelling 16.9

Make donafions 2.4 In mps’r Cases, a bank
Fceve pnrnes o IS
Buy goods 3.5 another

Withdraw money from ATM 2.7

Pay bill 2.3

Receive salary 1.8

Pay salary 1.7

Source FinAccess
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al economic growth rates of 10%




ic mulfivariate models to predict

London Business School study: 10% market penetration of mobile phones
increases country's GDP growth rate by 0.6%.

2020 approx 24M MM subscribers — over 70% financial inclusion

2020 approx 33M mobile subscribers




haNd development

ibility of financial




® Tonny Omwansa
® tomwansa@strathmore.edu
® www.tonnyomwansa.com




